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World Ieadlng

internet-consumers

SME powered

of mtemet GDP exporhng double



Mobile Subscribers

Digital information in the world —
videos, photos, music, texts, etc.

2010 I 800 exabytes



Digital information in the world —
videos, photos, music, texts, etc.

2010 | 800 exabytes

2020 93 zettabytes









Media innovation is accelerating

Two decades in media

I-III SU \I)\\ FIMES

Two months In digital

Youtube pre-rolls

Spotify Ads

Yahoo brand ads

Google interest
based ads

iPhone & Android
apps




s Addressable
Sl Social
2l Two-way

f h




CHROME BY GOOGL E

GOOGLE  COM /CHFOMY




Insights

*" Ideas

Implementation
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Google

Insights for search

[ Google Search ]

Web (% Show options__ Results 1 - 10 of about 33,200,000

Gooagle Insights for Search

With Google Insights for Search, you can compare search volume patterns across specific
regions, categories, time frames and properties. ...
www.google.com/insights/search/ - Cached - Similar

Dutch — Nederlands
Insights for Search
Google Suchstatistiken

More results from google

How can | use Google Insights for Search? - Insights for Search Help

The examples below showcase some different ways of using Google Insights for Search
Whether you're an advertising agency, a small business owner, ...
www.google.com/support/insights/bin/answer.py?hl=en

@Real time insights




GO()SIG |ﬂS|ng fOf %\eal(:h Help | Sign in | English (UK) v

Compare by Search terms Filter
@ Search terms P: Use the 10 Indiaete UR penns + squath; | Web Search
O Locations ® |All search terms

| Worldwide
| 2004 - present

O Time Ranges *+ Add search term

@ 4

\All Categories v Search

See what the world is searching for.

With Google Insights for Search, you can compare search volume patterns across specific regions, categories, time
frames and properties. See examples of how you can use Google Insights for Search

Categories
Narrow data to specific categories, like finance, health, and sports
Examples: Top movies in France, USA, and Japan (last 30 days) | Top Newspapers in the UK

Seasonality
Anticipate demand for your business so you can budget and plan accordingly
Examples: basketball in 2008, 2007, .. | soccer in 2006 vs_ 2007

é_‘ Geographic distribution
Know where to find your customers. See how search volume is distributed across regions and cities
Examples: soccer in Brazil Italy, Germany, UK | kangaroo in United States vs. Australia

@Real time insights




GOUSI(,’ Insights for Search

Help | Sign in | English (UK) v

Compare by Search terms Filter
@ Search terms ' i : . Web Search [E]
catinne 0| i@ . »” :
[T();m],:::( 5 | maxi dreSS Worldwide E]
Ime xanges
9 Jan [+]]2007 [+]- Jun [+][2010[+] Res
All Categories B3 | Search |
—
-—.——/
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

@Real time insights




Google Insights for Search

Help | Sign in | English (UK) v

Compare by Search terms Filter
@ Search terms ' i : . Web Search [E]
catinne ol w . »” :
[T();m],:::( 5 | maxi dreSS Worldwide E]
ime ~anges
9 Jan [+]]2007 [+]- Jun [+][2010[+] Res
All Categories B3 | Search |
—
-—.——/
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

t3Real time insights




Google Insights for Search

Help | Sign in | English (UK) v

Compare by Search terms Filter
@ Search terms ' i : L Web Search [E]
catinne 0| i@ . ” :
ocatons | maxi dress Worldwide ]
e Ranges Jan [+](2007[]- Jun [+][2010[+] Res
All Categories B3 | Search |
—
T
-—.——/
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

@Real time insights




GO()gle Insights for Search

Help | Sign in | English (UK) v

Compare by Search terms Filter
@ Search terms ' o ‘ L Web Search [E]
s “max dress” Trra—r
. Jan [»]/2007 [#]- Jun [+](2010[+| Reset
All Categories B3 | Search |

_______/_ B

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

@Real time insights




GOL)gle Insights for Search as CSV | English (US) v

+1
Compare by Search terms Filter
)] Search terms Tip 'U‘se the plus sign to indicate OR. (tennis + squash ‘ :Web Search E
Locations SiNeikiaas Netherlands [~ |All subregions -]

0 Time Ranges ® Kkerst ‘ v , : .
g + Add search term OCt : H 2010 : | - Jan : | 2011 : | Reset
All Categories [Z]

Web Search Interest: sinterklaas, kerst

Netherlands, Oct 2010 - Jan 2011 TOtals @
Categories: Arts & Humanities, Lifestyles, Food & Drink, Entertainment, Travel, Recreation sinterklaas G—— 1O
kerst 12

£y An improvement to our geographical assignment was applied retroactively from 1/1/2011. Learn more

Interest over time @ [ News headlines

Learn what these numbers mean

100

80

60

40

20

Oct 2010 Nov 2010 Dec 2010 Jan 2011

ka Google | Embed this chart

kReal time insights
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The digital shelf

moisturiser

About 1,880,000 results (0 32 seconds

ngumm—&r

Earle com/Moisturiser Natural Moisturiser From Liz Earle New Superskin Range. Buy Online!
T  Shop™ Sal
www .thebodyshog uk/sale  Upto 50% off at The Body Shop and Free delivery on orders over £15!

Moistunzer - Wikipedia, the free encyclopedia

Moisturisers or moisturizers (see spelling differences) are complex mixtures of chemical
agents specially designed to make the external layers of the skin ...

VI Wik viOISIUnZze

Compare all brands of Moisturiser and best prices on Review Centre
Moisturiser Compare our moisturiser reviews so that you can find the best moisturiser to
help keep your skin looking healthy and youthful. .

o
MTOUUCISOONL

Moisturisers - Read reviews and compare prices at Ciao.co.uk
Moisturisers price companson. Read reviews and compare prices of Moisturisers

JCaULY QUUY

Ihe £3 wninkle buster. How a budget moisturiser outperforms ...

20 Aug 2009 ... Maintaining a youthful complexion is a pricey business so consumers will be
glad to know that in a recent ‘Which? repon has confirmed that .

YWw_dasyman . Cco.uk e-J-wrnnkie-buster-How-buadget molsluusu outperfiorms-pncier

vailo

Estée Lauder Moisturiser - SKINCARE — Estée Lauder UK Official Site
Buy Moisturiser from the luxury skin care range at Estee Lauder UK. View the full range of
Moisturiser online now

eSiauieT CO. UNie PALC S/ DNOCUCL Py L o, .

Beauty products: The top 10 moisturisers

Whether you're the sort of person that spends all day Ioungmg under a sunshade or prefers
Iogqmg in the hours in an aur- condmoned office. moisturiser is .

age. co.uk/heait! 0., 182000 182626.00

@Real time insights

Free Delivery

on the Worlds No.1 Skincare range
Free Samples & Same Day Dispatch
www_bradaview.co.uk/dermalogica

Moisturiser

Aveda Moisturising skin care
Buy now & get your 3 free samples
www aveda co.uk/Moisturise

Find Mens Moisturisers

Mens Moisturisers Now
Money Back Guarantee. Order Now

www Mankind co.uk/SkinCare
Cream

Try Our Award Winning Moisturiser &
Feel The Difference In Your Skin
www FaithinNature co uk/Moisturiser

Online

Spend £30 for Free Delvery on top
brand Skin Care at John Lewis
www_johnlewis com/skin-care

Skin Care from -
Cleansers, moistunzers, scrubs

& more. As used by professionals
www MACcosmetics.co. uk/Skincare

Estée Lauder Moisturisers
New Estée Lauder Hydrationist
Shop online & get 2 Free samples!

www esteelauder.co uk/hydrationist




Number of people making decisions

in store has halved
% deciding what to buy:

Outside the store

In the store 4() S~

Source: Longitudinal Economic Study Series, IRI Attitude Link, n = 1,000+ shoppers. CPG Purchase Decisions. IRI, 2009.

S
e Zero moment of truth




Consumers make decisions
before entering the store

The Zero The First
Moment of Truth Moment of Truth

S
% Zero moment of truth










Cadbury Chocolate Charmer

You Tune Search Browse TV Shows Upload Create Account
i oo~ 3

ENROLL TODAY
ElASSamaHAlFﬁ[?HUDUEII[]NS — 0

THE

¥ CHOCOLATE

“9§) CHARMER

oum ‘m

0 0.00/1:00 «fx www glassandahalffuliproductions com

Spotlight: Football Talk Want to customise this homepage?

Sign In or Sign Up now!

thegaller

As the Premiership enters its final phase and the prospect of 3 summer of World Cup football ;

looms large, YouTube has seen an uptick in activity around the Beautiful Game. Today we spotlight = @ Try YouTube in 3 new web browser x
interviews with England legend Gordon Banks and American import Landon Donovan, alongside 3 Download Google Chrome

chat with Patrick Barclay of The Times and a comedy look at the real Hand Of Goc

Gordon Banks on why On the Couch With Patrick Barclay World Cup Moments
Enqland don'.. Landon Donovan Interview, At Ho... Maradona (Ha.. P
TS 8¢ 3 days 8 13vs 49 ks a
0 views § 233 views 2L viewsre Al e k“"‘i\[
{alkSPORTmagazine mis thega ffer sportpos!
For a chance to see your artwork
on the Google homepage 2 g

Catch Up on the Latest TV







Mobiles and contracts: S

41% research online before  Vedafone
purchasing offline

S/~ Multi channel — multi media






Online brings 6X ROI for chocolate [+ 1+ SR C- G IIERERE

charmers

YouTube
Promoted
Videos

Online £2.01

Return on Investment for
every £1 media spend




> = 11:20 PM
Coogle Web Images Local more v

Web

easyJel London Flights

easyJet. com Fly from London with easyJet. Book
now from £35.99 inc. taxes!

Flight Deals to London

www Fly com/London Compare Flights to London
using our Free, Quick, Simple Tool!

Cheap Flights to London - Com
London flights

Search and compare prices on cheap flights to
London and get the latest flight deals from all
major airines and travel agents.
www_cheapflights._co.uk/_/Londor/ - Oplions v

flight i 3 |
Compare cheap flights and get the lowest

easyJet

CTRs up to 6x higher on mobile vs.
desktop

ROI of 11:1, i.e. £11 return for every
£1 spent

38% of bookings on mobile were for
flights that departed within 10 days
(vs. 13% for desktop)

"Hundreds of bookings a month from
mobile devices”

Google Confidential and Proprietary




4.‘ Leap and learn
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